
50 marketing
terms you need

to know

Free Marketing
Resource

If you're new to the marketing world here's
some handy terms you need to know.  
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Case Study Email Marketing
Detailed analysis of work

completed for a client,
demonstrating the goals, processes

and results. 

The use of email to promote
products/services and

develop a relationship with
the customer.

Inbound Marketing
Also known as 'pull

marketing' since the goal is to
pull/attract customers by

creating valuable content and
experiences.

Lead Nurturing
Process of developing and 

 enhancing relationships with
customers at every stage of

the sales funnel. 

Key Performance
Metrics (KPI's)

A measurable value that
demonstrates how effectively

a company is achieving key
business objectives.

Outbound Marketing

Traditional forms of
advertising that aim to
disrupt and push the

message out, i.e trade shows,
TV ads, cold calling. 
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Buyer Persona Demand Generation
Detailed description of someone

who represents your ideal
customer; their demographic,

interests, values. 

Marketing that drives brand
awareness and interest in 

 the businesses
products/services. 

Brand Positioning
Differentiating your brand
from competitors and how
the brand is perceived by

customers.

Return On Investment
Evaluate how well an

investment has performed.
Ratio between net income

(over a period) & investment.

Word-Of-Mouth
Marketing 

Consumers talk about your
company to their friends,

families, associates. The best
and most powerful form of

free marketing. 

Conversational
Marketing

Engaging with customers on
a one-to-one basis in real-

time through live chat,
chatbots or messaging apps.



Content Marketing

V HOUSE OF APPAREL MARKETING

Backlink

Customer Relationship
Management (CRM)

An incoming hyperlink
from one web page to

another website.

System that manages all
your current and potential
customer relationships and

interactions.

Gated Content
Content that can only be
accessed after providing

contact information, usually
an email address. 

Infographics
Visual images used to

explain data or information
- usually includes
charts/diagrams. 

Website Traffic
Measurement of how

many people visit a
website.

Earned Media
Any material written about

you or your business that you
haven't paid for or created

yourself.
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Clickbait

Hashtags

Content that is created with
the sole purpose of getting

people to click on
something (this usually has
a very negative reputation) 

Written with a # before a
keyword or topic on social

media. Helps users find
content they're interested in

quickly. #marketingmadeasy 

Content Strategy

Planning, creating, delivering,
promoting and ongoing

management of content. 

Content Curation

Finding, organising and
sharing relevant content
on a specific topic for a
specific target market.

Newsjacking
Aligning brand content
with current events to
increase exposure and

generate more attention.
Usually blogs/social posts. 

Evergreen Content

Search-optimised content
that stays fresh and relevant

for readers over a long period
of time, e.g. 'how to' guides. 
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Sponsored Content

Engagement

Promotional media that is
paid for by the advertiser
but is shared via another

brand, influencer or
publisher.

Level of interest a person
invests in your brand. This can
be measured by shares, likes

and comments on social
media. 

Social Optimisation

Use of social media to
increase brand awareness

and connect with the
customer.

Meme

An image, video or text that
is usually humorous and is
spread rapidly all over the
internet and social media. 

Interactive Content
Encourages the audience to

participate and engage in
some way, i.e quizzes, polls,

surveys etc. Two-way
experience.

Influencer
Individual who has the power to

affect others' purchasing
decisions through sharing

brand's content or producing
content of their own.
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Bounce Rate

A/B Testing

Percentage of visitors who
leave the site after visiting

just one page.

Also known as 'split testing'.
Process of experimenting two
or more variations of a specific
element to determine which

works better.

Conversion Rate
Number of visitors to a

website who completed a
desired action (conversion)

out of total number of
visitors. 

Landing Page
A standalone webpage

created for a specific
purpose, i.e to capture email

addresses. 

Call To Action 
Instruction telling the

customer clearly what to do,
i.e buy now.

Click Through Rate 
(CTR)

Ratio of users who click on a
specific link to the number

of total users who view a
page, email, or
advertisement.

JavaScript 
Programming language that
lets web developers design

interactive sites.
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Lead

Search Engine
Optimisation (SEO)

A potential client or
customer - also known as a

'prospect'.

Improving your site's
visibility and quality of traffic

when people search for
products/services related to

your business in Google,
Bing etc 

Keywords 
A specific word or phrase

that people type into search
engines to find what they're

looking for. 

Hyperlocal

An area close to home -
people within walking or

driving distance to a
particular destination. 

Content Audit
Looking at all the content

on a website and
evaluating how it is

performing.

Click Through Rate 
(CTR)

Ratio of users who click on a
specific link to the number of
total users who view a page,

email, or advertisement.

HTML
Language used to write web

pages
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Pixel

A snippet of code inserted
onto your website for

tracking purposes to gather
information about your

customers and the actions
they take. 

Lookalike Audience
Way to reach new people

who are likely to be
interested in your brand as 

 they're similar to your
existing customers. 

B2B

Business to business
(wholesaler, retailer)

Remarketing
Also known as

'retargeting'. Ways to
connect with people who
have previously interacted
with your brand's website

or social media. 
Cost Per Impression

(CPI)

Measures how many times
your ad or content was

displayed and how much
each impression cost. 
CPI= advertising cost ÷

number of impressions 

B2B

Business to consumer
(direct to customer)


